
Outputs Measurement Target
25/26 

Baseline
Q1 26-27
Apr-Jun

Q2 26-27
Jul-Sep

Q3 26-27
Oct-Dec

Q4 26-27
Jan-Mar

Total 26-27 Notes

· Continue to develop and integrate Yorks cultural offer through 
events and festivals enhancing place identity, local vibrancy, and 
visitor audience.

1 1

· Management of Busking. No Target 0 0 0 0 0 see notes
· Management and facilitating filming in the city. 120 120 37

· Increase in take up of York Pass by 5% 9322 9322 1927 677 Q2 (1st July to 28th July)
· Increase of Extra Value Offers x 10 offers 17 17 17

· Number of outdoor cultural events supported x 2. 7 7

· No of artists, arts and heritage organisations engaged with 
events and festival and speciality markets using the city outdoor 
spaces.

256 256
129 plus 
Mystery 

Plays

Q1
Made In Yorkshire Spring - 28
YSJ Kpop Dance - 30
Thors band performers - 35 
Magic Night Market - 6
Bargestra Performance - 20
Grand Opera House - 10
Mystery Plays - TBC (Requested)

· Number of 'heritage' spaces signed up to York Pass. 20 20
· Production of annual calendar of Events. 2 2  

· Number of bids submitted · Number of bids submitted 2 2

7. Culture

CUL 2 Outcome - Work with partners to facilitate or deliver joint events - for the creative sector. 

CUL 5 Outcome - Put together the necessary partnerships to make funding bids to deliver the Culture Strategy. 

CUL 1 Outcome - Promote an ambitious and cohesive programme of cultural development for the city covering the arts, heritage and creative industries from the spaces managed by MIY. 

· Spaces and Places policy approved by CYC

· Enable two joint events to take place in the city
· Promotion of these events through our digital assets

· Delivery of York Pass.

Additional comments below: (N.B. use "Alt + enter" to start a new paragraph in a cell)
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